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Det ar ett levande dokument som uppdateras efter
behov. Har du fragor eller funderingar, énskan om
tillagg eller fortydliganden, ar du valkommen att
kontakta BEVIs marknadskommunikator.

This is a living document which is updated as
needed. If you have any questions, request for
additions or clarifications, please contact BEVI's
Market Communication Manager.
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1 Inledning

Introduction




BEVI | Graphic guidelines

Vikten av en tydlig identitet

Alla vi som arbetar inom BEVI-gruppen ar med och
formar bilden av vilka vi &r. Hur vi kommunicerar ar
en viktig del av var identitet.

BEVIs varumarke ar en av vara viktigaste tillgangar
och denna identitetsmanual ar vart verktyg for att
vara konsekventa i var kommunikation. Vi sakrar
att kunder och andra samarbetspartners moter ett
och samma foretag oavsett nar och var motet ske.
| forldngningen starker detta kopplingen till vara
kunder och samarbetspartners vilket i slutdandan
dven starker var konkurrenskraft och vara affarer.

Riktlinjer och mallar i manualen ska férenkla ar-
betet och anvandas for allt material vi producerar.
Det ar ett levande dokument som uppdateras efter
behov. Har du fragor eller funderingar, dnskan om
tillagg eller fortydliganden, ar du valkommen att
kontakta BEVIs marknadskommunikator.

The importance of a clear identity

All of us who work in the BEVI group are part of
shaping the image of who we are. How we com-
municate is an important part of our identity.

BEVI's brand is one of our most important assets
and this brand guideline is our tool for being
consistent in our communication. We ensure that
customers and other partners meet one and the
same company no matter when and where the
meeting occurs. This strengthens the connection to
our customers and partners, which ultimately also
strengthens our competitiveness and our business.

Guidelines and templates in the manual should
simplify the work and be used for all material we
produce. It is a living document which is updated
as needed. If you have any questions, request for
additions or clarifications, please contact BEVI's
Market Communication Manager.
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Ett varumarke ar
mycket mer an en logotyp.

99 A brand is much
more than a logotype.

Varumarke och logotyp — vad ar
skillnaden?
Varumarke och logotyp ar tva olika saker.

Ett varumarke &r en brokig samling av bade med-
vetna och omedvetna tankar, kanslor och attityder
kopplade till t.ex. en produkt eller ett féretag.
Varumarket “bor” i din kund och dennes tankar
och uppfattning av ditt féretag.*

Logotypen ar en unik grafisk bild — en visuell
representation av varumarket. Det &r varumarkets
signatur som skapar latt igenkanning.

Brand and logotype — what'’s the
difference?
Brand and logotype are two different things.

A brand is a mixed collection of both conscious
and unconscious thoughts, feelings and attitudes
connected to e.g. a product or a company.

The brand “resides” in your customer, in his
thoughts and beliefs about your company. *

The logotype is a unique graphical image - a
visual representation of the brand. It's the brand'’s
signature which creates easy recognition.

* Micco Grénholm



BEVI | Graphic guidelines

Monolitisk varumarkesstrateqi

BEVI tilldmpar en monolitisk varumarkesstrategi.
Det betyder att BEVI ska bygga ETT varumarke som
representerar hela BEVI-gruppens verksamhet och
produktsortiment.

Inga organisatoriska enheter, verksamhetsgrenar,
V\/ r n B E \/ | interna projekt och liknande ska hanteras som
- egna varumarken. Det innebér att de inte ska an-
vanda eller utveckla:
* egna logotyper

e konkurrerande budskap eller identiteter

Vi kan visa att BEVI ar aterférséljare av andra varu-
marken men sjava forvaltar vi inte fler varumarken
an just BEVI. Vi har ETT varumarke.

Monolithic brand strategy

BEVI use a monolithic brand strategy. This means
that BEVI will build ONE brand that represent the
entire BEVI group’s operations and product range.

No organizational units, business branches, inter-
nal projects or similar should be handled as own
brands. This means that they should not use or
develop:

* own logos
e competing messages or identities

We can show that BEVI is a reseller of other brands,
but we do not manage more brands than BEVI. We
have ONE brand.
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Om BEVI
About BEVI




Féretagsnamnet BEVI

Foretagsnamnet BEVI &r en férkortning fran det
ursprunglinga namnet “Blomstermala ElektroVerk-
stad och Installationsbyra” som tillkom ar 1940.
Sedan starten 1931 fram till dess anvandes grund-
arens namn: "Edvin Peterssons Elektriska Byra”.

Idag anvands bara det kortare BEVI.

Namnet ska alltid skrivas med stora bokstaver
"BEVI" oavsett om det ar i en rubrik eller i en
brodtext.

The BEVI company name

The company name BEVI is an abbreviation of the
original Swedish name which would be “Blomster-
mala Electrical Workshop and Installation Agency”
in English. It was first used in year 1940. From the
start in 1931 until then the founders name had
been used in the company name “Edvin Petersson’s
Electric Agency”.

Today we only use the shorter nam BEVI.

The company name should always be written in
capital letters "BEVI"” no matter if it is in a headline
or in body text.

BEVI | Graphic guidelines
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Beskrivning av BEVI

| flera olika sammanhang, som presentationer, massor med mera, behovs en text om BEVI. Det
ar bra att denna beskrivning ger en helhetsbild av BEVI och att vi éar konsekventa i var beskriv-
ning. Ibland kan texten vara lang, ibland maste den vara kortare. Har ar tre olika langa texter

10

att anvanda nar sa behovs.

Kort beskrivning (374 tecken)

BEVI &r ett av Nordens storsta foretag inom elek-
triska drivsystem och kraftgenerering. Vi erbjuder
ett omfattande sortiment av elmotorer, generato-
rer, transmissioner, kraftelektronik, komponent-
material och startutrustningar. Med var djupa
tekniska expertis tillverkar vi aven kundanpassade
drivsysteml6sningar samt att vi utfor kvalificerad
service, tester och reparationer.

Medium beskrivning (700 tecken)

BEVI &r ett av Nordens storsta foretag inom elektris-
ka drivsystem och kraftgenerering. Sedan 1931 har
vi tillverkat elmotorer till en méngd olika industrier.
Elmotorerna star i centrum for var verksamhet och
vi ligger i framkant nar det galler produktutveckling
av energieffektiva drivsystem.

Vi ar verksamma i Sverige, Danmark, Norge, Fin-
land, Litauen, Estland, Kina och Sydkorea huvud-
sakligen via egna bolag men aven via distributérer.

Lokala variationer i erbjudandet finns men sam-
mantaget dver BEVI-gruppen erbjuder vi ett omfat-
tande sortiment av elmotorer, generatorer, trans-
missioner, kraftelektronik, komponentmaterial och
startutrustningar. Vi utfér aven service pa elektriska
maskiner upp till 20 ton.

Lang beskrivning (961 tecken)

BEVI ar ett av Nordens storsta foretag inom elektris-
ka drivsystem och kraftgenerering. Sedan 1931 har
vi tillverkat elmotorer till en mangd olika industrier.
Elmotorerna star i centrum for var verksamhet och
vi ligger i absolut framkant nar det galler produk-
tutveckling av energieffektiva drivsystem.

Vi ar verksamma i Sverige, Danmark, Norge, Fin-
land, Litauen, Estland, Kina och Sydkorea huvud-
sakligen via egna bolag men aven via distributérer.
Det ger god, lokal kontakt och bra tillganglighet.

Lokala variationer i erbjudandet finns men sam-
mantaget 6ver BEVI-gruppen erbjuder vi ett omfat-
tande sortiment av elmotorer, generatorer, trans-
missioner, kraftelektronik, komponentmaterial och
startutrustningar. Vi utfér dven kvalificerad service
och tester pa elektriska maskiner upp till 20 ton.

BEVI-gruppen har omkring 90 anstallda och ar
del av den borsnoterade teknikhandelskoncernen
Addtech som har ca 3000 medarbetare i 20-talet
lander med en omsattning pa 11 miljarder (SEK).



Description of BEVI

In several different situations, such as during presentations, exhibitions and more, a text

about BEVI is needed. It is good that this description gives a full picture of BEVI and that we

are consistent. Sometimes the text can be long, other times it must be shorter.
Here are three texts of different length to use when needed.

Short description (375 characters)

BEVI is one of the Nordic region’s largest companies
in electric drive systems and power generation. We
offer a comprehensive range of electric motors,
generators, transmissions, power electronics, com-
ponent materials and starter equipment. With our
deep technical expertise, we also produce custo-
mized drive system solutions and perform qualified
service, tests and repairs.

Medium description (721 characters)

BEVI is one of the Nordic region’s largest compa-
nies in electric drive systems and power generation.
Since 1931, we have manufactured electric motors
for many industries. Electric motors are at the heart
of our business and we are at the absolute fore-
front when it comes to product development of
energy-efficient drive systems.

We operate in Sweden, Denmark, Norway, Finland,
Lithuania, Estonia, China and South Korea mainly
through own companies but also through distrib-
utors.

Local variations in the offer exist but overall the
BEVI group offers an extensive range of electric
motors, generators, transmissions, power electron-
ics, component materials and start equipment. We
also carry out service on electric machines up to 20
tons.
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Long description (971 characters)

BEVI is one of the Nordic region’s largest compa-
nies in electric drive systems and power generation.
Since 1931, we have manufactured electric motors
for a variety of industries. The electric motors are at
the heart of our business and we are at the fore-
front of the product development of energy-effi-
cient drive systems.

We operate in Sweden, Denmark, Norway, Finland,
Lithuania, Estonia, China and South Korea main-

ly through our own companies but also through
distributors. It provides good local contact and
accessibility.

Local variations in the offer exist but overall the
BEVI group offers an extensive range of electric
motors, generators, transmissions, power electro-
nics, component materials and start equipment.
We also perform qualified service and tests on
electric machines up to 20 tons.

The BEVI group has around 90 employees and
is part of Addtech, a publicly listed technology
trading group present in about 20 countries with
3000 employees and a turnover of 1100 MEUR.

11



BEVI | Graphic guidelines

Logotyp
Logotype




Gron logotyp

Den gréna versionen ar BEVIS huvudsakliga logotyp
som anvands i férsta hand. For basta synlighet ska
den helst anvéndas mot en vit eller ljus bakgrund.

Green logotype

The green version is BEVI’s main logotype. Pref-
erably use this logotype against a white or light
background.

Varianter av logotypen

Den vita logotypen kan anvands pa fargade bak-
grunder eller fér bra kontrast mot morkare bilder.

Svart logo anvands i sallsynta fall vid svart-vitt tryck
eller undantagsvis nar den gréna eller vita logoty-
pen av olika skal ej gar att anvanda.

Logotype variants

The white logotype is used against coloured
backgrounds or for better visibility against darker
images.

The black logotype is used on rare occasions in
black-and-white print or when the green or white
logotype for different reasons can not be used.

DE VI
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Frizon runt logotypen

Logotypen ska alltid omges av en frizon. Frizonen
ska till ytan vara minst som nedre delen av boksta-
ven B, runt om hela logotypen. Frizonen ar mini-
miavstandet till annan grafik, text eller bild. Inom
frizonen far inga andra objekt placeras som till
exempel texter eller andra grafiska element.

Samma minimiavstand galler till ytterkanten pa

de material dar logotypen placeras. Syftet med
frizonen ar att logotypen ska bli tydlig och att text,
adresser, dekorelement eller bilder inte ska riskera
att uppfattas som en del av logotypen. Frizonen &r
ett minimum; ju mer fri yta som finns runt logoty-
pen, desto tydligare framtrader den.

Vid vissa tillfallen kan frizonen gj tillampas da
enbart logotypen exponeras. Rekommendationen
ar da att frizonen till ytan ar minst halften sa stor.
Dessa tillfallen ska godkannas av BEVIs Marknads-
kommunikator.

Clear space around the logotype

The logo should always be surrounded by a clear
zone. The size of the clear zone should be at least
as the lower part of the letter B around the entire
logo. The clear zone is the minimum distance to
another graphic, text or image. Within the clear
zone, no other objects may be placed such as text
or other graphic elements.

The same minimum distance applies to the outer
edge of the material where the logo is placed. The
purpose of the clear zone is to make the logo clear
and that text, addresses, decorative elements or

images should not be perceived as part of the logo.

The free zone is a minimum; The more free space
that exists around the logo, the more clearly it
appears.

On occasion, when only the logo is exposed, the
clear zone can not be applied. The recommenda-
tion is then that the free zone to the surface is at
least half the size. These occasions should be ap-
proved by BEVI's Market Communication Manager.

BEVI

DEVI

0499-27100 | info@bevi.se | www.bevi.com' |

Undantag gallande frizonen

Undantag gallande ovan frizon runt logotypen
ar i annonser eller broschyrer nar logotypen
anvands till saimmans med det rundade hérnet
eller med var kontaktinformation i en rad. Se
exempel i bilderna till vanster.

Exceptions to the clear space

Exceptions to the above mentioned free zone
around the logotype are in ads or brochures
when the logotype is used together with the
rrounded corner plate or with our contact infor-
mation in a row underneath the logotype.
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Logotypens placering och storlek

For att BEVI ska framsta som en tydlig avsandare
ska alltid var logotyp placeras i ett av de fyra hor-
nen. Placeringen ska alltid ta hansyn till frizonen.

OBS! Logotypen far aldrig vara mindre dn 10 mm Vi soker en maskinoperatbr Annons /

bred och aldrig vridas eller roteras at nagot hall. Advertisement

OUR ENERGY - YOUR SUCCESS

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod

tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu

1 fugiat null iatur. E int id: ident,
Placement and size of the logotype B

In order for BEVI to clearly appear as the sender,
our logo should always be placed in one of the
four corners. The location should always take the
clear zone into account. The logo must never be
rotated in any direction.

Produktblad /
Product leaflet

Kontorsdokument /
OBS! The logotype may neither be smaller than 10 Office documents
mm wide, nor rotated in any direction.. \

Bb Vi FV-serien / FV series BE Vv

Lorem ipsum

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod

tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu

fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in

culpa qui officia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod

tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in

culpa qui officia deserunt mollit anim id est laborum.

15
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Tagline - vart 6fte U BN A

"Our energy - your success”. Med detta sagt vill

vi formedla hela var affarsidé. Att oavsett om det
galler elektriska drivsystem, vart satt att bemota
vara kunder eller om vi haller i en kurs, ska var en-
ergi se till att vara kunder nar framgang. Det galler
aven internt. Var gemensamma energi ska se till att
alla trivs, utvecklas och nar framgang pa jobbet.

The tagline - our promise OUR ENERGY - YOUR SUCCESS

"QOur energy - your success”. By this we mean to
convey our complete business idea. That no matter
it is about electrical drive systems, our way to greet
our customers, if we hold a training course our en-
ergy will make our cusomers successful. This is also
valid internally within BEVI. Our common energy
will make sure that everyone thrives, develops and
reaches success at work.

Storlek och placering

Se bilden till vanstern fér beskrivning av storlek,
typsnitt och placering av var tagline i férhallande till
logotypen.

Size and placement

See the image to the left for a description of the
size, font and location of our tagline relative to the
logotype.

Frutiger LT Pro
65 Bold

16
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1.) Forvanska inte logon pa nagot satt. Nar logon
skalas upp eller ner i storlek, se till att den ska-
las proportionerligt.

2.) Byt aldrig farg pa logon
3.) Placera aldrig logon sa den bli svar att lasa

4.) Logotypen far aldrig vara mindre an 10 mm
bred. (Da skriver vi istallet BEVI i vanlig text.)

5.) Vrid eller rotera aldrig logotypen.

What not to do

1.) Do not alter the logo in any way. When scaling

the logo, make sure that it's scaled proportio-
nally.

2.) Never change the colour of the logo.

3.) Never place the logo so that it becomes diffi-
cult to see against the background.

4.) The logotype may neither be smaller than
10 mm wide. (Then instead we write BEVI in
plain text.)

5.) Never rotate the logotype.

BEVI | Graphic guidelines
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B-symbolen
The B symbol




Anvandning av symbolen B

Symbolen “B” anvands sparsmakat och endast
for sig sjalvt. Den kan till exempel anvéndas
som favicon pa hemsidan, i de sociala kanaler-
na, pa vissa klader eller give-aways.

Begar godkannande fran BEVIs marknadskommuni-
kator innan eventuell anvandning.

Use of the B symbol

The “B" symbol is used on only a few occasions
and only by itself. It is for example used as favicon
on the websites, in our social media channels, in
some clothes or give-aways.

Ask BEVI's Communication Manager about poten-
tial use.

BEVI | Graphic guidelines

GOor g

Do not use the “B"” symbol together with the
logotype.

What not to do

Do not use the “B” symbol together with the
logotype.

EVI I:SI:X
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Farger
Colours




Primara identitetsfarger

BEVIs primara farger gront och vitt ar de som
huvudsakligen ska synas i allt fran BEVI.

Primary identity colours

BEVI's primary colors green and white should
mainly be seen in everything from BEVI.

BEVI green

CMYK 100, 0, 100, O
RGB 0, 150, 64
HEX  #009640

PMS 355C

White

CMYK 0,0,0,0

RGB 255, 255, 255
HEX  #FFFFFF

NCS  0502-y

BEVI | Graphic guidelines
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Komplementfarger

Komplementfargerna anvands grafiskt for att skapa
viss kontrast och liv i layouten. Anvand dessa med
viss begransning. Kisar man mot materialet ska de
primara fargerna huvudsakligen ska synas.

Den bla fargen anvands dven pa vissa av vara pro-
dukter, framst elmotorer.

Complementary colours

The complement colors are used graphically to cre-
ate some contrast and life in the layout. Use these
colours with some care. If you peer at the material,
it is the primary colors which should mainly be
visible.

The blue color is also used on some of our prod-
ucts, mainly electric motors.

Farkoder - férklaring och anvandning
CMYK En fargmodell for fyrfargstryck (papper). En

kombination av cyan, magenta, gul och svart.

RGB  Kombination av rott, gront och blatt som
anvands for digitala enheter och skarmar.
HEX  Anvands for webbsidor.

PMS  Ett standardiserat fargsystem fér dekorfarger
dar varje farg representeras av ett unikt namn

och/eller nummer. Anvands for bl a tryck pa

tyg.
RAL  Ett europeiskt fargmatchningssystem som

definierar farger for lack, pulverlack och plast.

NCS Natural Colour System — en global standard

for att definiera ett exakt slutresultat for bl a

malarfarg.

BEVI light green
CMYK 56, 0, 100, 0
RGB 131, 187, 38
HEX  #83BB26
PMS 368 C

Explanation of colour codes and usage
CMYK 4-colour process breakdown used for print.

RGB

HEX
PMS

RAL

NCS

A combination of cyan, magenta, yellow and
black.

Combination of red, green and blue used for
digital devices and screens.

Used for display on web pages.

A standardized color matching system, Pan-
tone, used for print on fabric etc.

RAL is a European color matchin system used
to define standard colors for varnish, powder
coating and plastics.

Natural Colour System — a global standard
for the defining an exact end-result in e.g.
paint colours .

BEVI blue
CMYK 100, 79, 0, 21 (Coated)
CMYK 100, 70, 0, 12 (Uncoated)

RGB
HEX
PMS
RAL
NCS

30, 28, 119
#1E1C77
2748 C
5010

95BB 07/350



Stddjande farger

De ljusare tonerna kan anvéndas som t ex farg for
exempelvis tonplattor bakom viss text.

Den morkare gra fargen kan t ex anvandas som
rubrikfarg dar 100% svart text dar svart text upp-
levs som alltfor kontrastrik mot bakgrunden.

Samtliga farger, inklusive komplementfargerna kan
anvandas till informationsgrafik: grafer, diagram,
pictogram med mera. Tank pa att det ar de prima-
ra fargerna som ska ha Gvertaget totalt sett.

Supporting colours

The lighter tones can be used as, for example, as
background for text areas to be high-lighted or
separated.

The darker gray color can, for example, be used as
header color where 100% black text is perceived as
too contrasting towards the background.

All colors, including complementary colors, can be
used for information graphics: graphs, diagrams,
pictograms and more. Make sure that the primary
colours have the upper hand in the layout.

BEVI light green nuance 1
CMYK 35,0,75,0

RGB 186, 210, 95

HEX  #BAD25F

PMS 367 C

BEVI light green nuance 2
CMYK 20, 0, 55,0

RGB 219, 227, 144

HEX #1D1D1B

PMS 587 C

Black

CMYK 0, 0, 0, 100
RGB 29, 29, 27
HEX #1D1D1B

PMS  Neutral black C

35% Black

CMYK 0, 0, 0, 35
RGB 189, 188, 188
HEX  #BDBCBC
PMS  Cool grey 4 C
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BEVI green nuance 1
CMYK 65,0, 65,0
RGB 93,183, 122
HEX  #5DB77A
PMS 7723 C

BEVI green nuance 2
CMYK 25,0, 25,0
RGB 204, 229, 206
HEX #CCE5CE

PMS 621 C

65% Black

CMYK 0, 0, 0, 65
RGB 124,124,123
HEX  #7C7C7B
PMS  Cool grey 9 C

12% Black

CMYK 0,0, 0, 12
RGB 233, 233, 233
HEX  #1E9EQE9
PMS 663 C

Toning

Anvands som bakgrund i viss layout. (Se exempel
fran avsnitt 8 och framat.) Toningen skapas diago-
nalt, med den ljusare fargen i 6vre vanstra hornet.

Gradient

Used as background in some layout. (See examples
from section 8 onwards.) The gradient is created
diagonally with the lighter color in the upper left
corner.

BEVI green (primary colour)

BEVI light green (complementary colour)
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Typsnitt
Type face




Primart typsnitt

Det primdra typsnitt som anvands av BEVI ar Frutiger, ett val lasbart sans
serif typsnitt. Frutiger anvands for allt marknadsféringsmaterial sésom
broschyrer, annonser, direktreklam, skyltar med mera.

Anvandare: Kommunikatérer och leverantérer som reklambyraer.

Frutiger ar ett typsnitt som kraver licens. De personer som bedéms behéva
typsnittet kdper sin licens av de leverantdrer som saljer typsnitt. Leverantd-
rer, som t ex byrder och tryckerier, maste ha sin egen licens och betala for
detta. Observera att det ar olagligt att éverlamna typsnitt till leverantorer.

Primary typeface

The primary type face used by BEVI is Frutiger, an easily read sans serif
typeface. Frutiger is used for all marketing material such as brochures,
direct mails, advertisements, signs etc.

Users: Communication personnell and suppliers like advertising agencies.

Frutiger is a typeface which requires a license. Persons who is considered
to need the typeface purchase their license by suppliers selling typefac-
es. Agencies and printers must have and pay for their own license to
the typeface. Please notice that it is illegal to hand over the typeface to
suppliers.

BEVI | Graphic guidelines

Frutiger LT Pro 45 Light

ABCDEFGHIJKLMNOPQRSTUVXYZAAD
abcdefghijklmnopqgrstuvxyzaad

Frutiger LT Pro 55 Roman

ABCDEFGHIJKLMNOPQRSTUVXYZAAOD
abcdefghijkimnopqrstuvxyzaad

Frutiger LT Pro 65 Bold

ABCDEFGHIJKLMNOPQRSTUVXYZAAO
abcdefghijkimnopqrstuvxyzaad

Typsnitt kontorstillampningar

For alla kontorstillampningar, sdsom brevpapper, kommersiella dokument,
PowerPoint-presentationer, teknisk dokumentation med mera anvands
typsnittet Arial.

Anvéandare: Alla

Typeface office applications

For all office applications such as letters, commercial documenta, Pow-
erPoint-presentations, technical documentation etc the typeface Arial is
should be used.

Users: All

Arial

ABCDEFGHIJKLMNOPQRSTUVXYZAAOD
abcdefghijklmnopqrstuvxyzaao
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Grafiskt element
Graphic element




Det rundade hornet

Det rundade hornet ar ett grafiskt elememt som
ska anvandas ofta for att skapa igenkanning.

Rundningen é&r likadan men elementet kan forlan-
gas eller hojas beroende pa om den ska innehalla
var logotyp eller en kortare textrad.

Den fungerar dven i toning/gréont dven om vitt mot
gron bakgrund ar att foredra.

The rounded corner

The rounded corner is a graphic element that will
often be used to create recognition.

The rounding of the corner is the same but the bar
can be extended or heightened depending on the
content — our logo or a shorter line of text.

It works in gradient/green, although white against
a green background is to prefer.

OUR ENERGY - YOUR SUCCESS

BEVI | Graphic guidelines
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Kommunikationsexempel
Communication examples




Visitkort

Visitkort ser ut som i bilden till véanster. | Norden
bestalls dessa via BEVIs marknadskommunikator.

For personal med utlandska kontakter kan de
bestallas med tva sprak, en sida med det loka-
la spraket och den andra sidan med exempelvis
engelska.

Logotypen pa kortet inkluderar var tagline.

Business cards

Business cards look like in the image to the left. In
the Nordic countries, these are ordered via BEVI's
Market Communication Manager.

For personnel with foreign contacts, they can be

ordered in two languages, one side with the local
language and the other side with English or Chi-

nese depending on the need.

The logo on the card includes our tagline.

BEVI

OUR ENERGY - YOUR SUCCESS

Sune Sunesson
Titel

Dir 0499-271 12
Mob 070-537 44 43
E-mail firstname.lastname@bevi.com

BEVI AB

Bevivéagen 1

SE-384 30 Blomstermala
Tel 0499-271 00

Fax 0499-200 08
www.bevi.se

BEVI

OUR ENERGY - YOUR SUCCESS

Sune Sunesson
Title

Dir +46 (0)499-271 12
Mob +46 (0)70-537 44 43
E-mail firstname.lastname@bevi.com

BEVI | Graphic guidelines

BEVI AB

Bevivagen 1

SE-384 30 Blomstermala
Sweden

Tel +46 (0)499-271 00
Fax +46 (0)499-200 08
www.bevi.com
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Brev och kuvert

Brevmall finns i Microsoft Word. | Norden bestalls
nya kuvert via BEVIs marknadskommunikator.

Logotypen i brevmallen inkluderar var tagline. Pa
kuvertet anvands logotypen utan tagline for att ge
plats till avsandaradressen under logotypen.

Typsnitt som anvands ar Arial.

Letters and envelopes

Letter template is available in Microsoft Word. In
the Nordic Market Communication Manager.

The logotype in the letter template includes our
tagline. On the envelope we use the logotype
without the tagline to leave room for the sender
address beneath the logo.

The font used is Arial.

Headline

Text

Best regards,

Name
BEVI AB

Company name
Name contact person
Address

Postal number City
Country

City, 2018-11-27

—
Bevivigen 1, SE-384 30 Blomsterméla, Sweden

BEVI

/agen 1, SE-384 30 Blomsterméla, Sweden
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Presentationsmall

Presentationsmall finns i Microsoft PowerPoint. Det
finns en mall med svensk platshallartext och en
med engelsk text.

Heading — page with image only

Title presentation

Sub heading

Enda typsnittet som anvands ar Arial.

Presenter name

Heading — page with text and sub heading Heading — page with three images

Presentation template -

Presentation template is available in Microsoft Pow-
erPoint. There is a template with Swedish place-
holder text and another with English text.

Place holder text to be ex-changed. Divide the text in paragraphs. Use
of sub-headings to strucutre the text provides increased readibility.

Place holder text to be ex-changed. Place holder text to be ex-
changed. Place holder text to be ex-changed.

Place holder text to be ex-changed. Place holder text to be ex-
changed. Place holder text to be ex-changed.

Avrial is the only font to be used.

Heading — page with bullet list . Heading
2 rows + image

Heading — page with pie chart and bullets

« Place holder text to be ex-changed.

Place holder text to be ex-changed. mKategori 1 = Kategori 2 WKategori 3 =Kategori 4

- Toincrease readability and
understanding: Keep it short and
maintain the font size.

+ Max 34 bullets per page. If you
have more to say it is better to
divide it into more pages.

Heading — page with bar chart and bullets

Serie 1 W Serie 2 mSerie 3

+ Toincrease readability and understanding: Keep it short and
maintain the font size.

« Max 3-4 bullets per page. If you have more to say it is better to
divide it into more pages.

Heading — page with table

Place holder text to be ex-
changed.

« Toincrease readability and
understanding: Keep it short
and maintain the font size.

+ Max 3-4 bullets per page. If you
have more to say it is better to
divide it into more pages.

+  Place holder text to be ex-
changed 6 Column heading Column heading Column heading Column heading = Column heading
) ) Product 100000 100000 100000 100000
+ o increase readability and
understanding: Keep it short and Product 100000 100000 100000 100000
maintain the font size. Product 100 000 100 000 100 000 100 000
+  Max 3-4 bullets per page. If you Product 100 000 100 000 100 000 100 000 h k '
have more to say 1 s befer 0 Than you:!
divide it into more pages. Product 100000 100000 100000 100000
Product 100 000 100 000 100 000 100 000 www.bevi.com

Kategori1  Kalegori2  Kategori3  Kategori4

BEVI

BEVI
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Offertmapp

Har ar ett exempel pa hur en tryckt mapp skulle
kunna se ut.

Folder

This is an exemple of what a printed folder could
look like.

Heading

BEVI

Framsidor / Front pages

OUR ENERGY - YOUR SUCCESS

Insida / Inside

Baksida /

Reverse




Produktblad

Exempel pa ett enkelt produktblad, 1-4 sidor.

Exemplet pa bilderna visar ett tva-sprakigt produkt-
blad.

Product leaflet
Example of a simple product leaflet, 1-4 pages.

The example in the images shows a product leaflet
with two languages.

F\-serien / FV series BEV’

Snackvaxel i rostfritt stal (AISI 316)

Stainless steel wormgearboxes (AlSI 316)

For anvandning i livsmedels- och marinindustrin
Snackvxelserien FV ar konstruerad for de hoga kraven
inom livsmedelsindustrin. Den slata, runda designen gér
vaxlen enkel att rengora.

FV anvands ocksa inom agressiva miljoer, t ex marinin-
dustrin, dar salt och brickt vatten staller stora krav pa
vaxelns bestandighet

For use in the food and marine industries

FV series stainless steel wormgearboxes are designed

to meet the latest standards for the highly demanding
environments in the food industry. The round and smooth
design makes the gearboxes easy to clean.

FVis also used in agressive environments, for example the
marine industry, where salt and brakisch water put high
demand on the gearbox material.

Tekniska data

« RV finnsi tre olika storlekar 040, 050 och 063.

« Sekundar halaxelstorlek 18 och 25 mm
(andra storlekar finns pa begaran)

* Utvaxling upp til 1:100

+ Utgaende vridmorment upp till 152 Nm

« Effekt upp till 1,5 kW

« Fylld med livsmedelsgodkand ofja (USDA H1)

« Hogkvalitativt elektropolerat rostfritt stal AlS| 316

* Utbytbar med andra vanliga vixiar

« IEC-adapter

« Bla oljetatningar for livsmedelsproduktion

« Rund design som ar enkel att rengora

« Ingen namnskylt dar bakterier eller smuts kan samlas.
Typbeteckningen ar istallet etsad pa vaxeln

+ Luftplugg i rostfritt stal AlS| 316

Tillval

* Utgende flans

+ Skyddslock for hygien och sakerhet

« Momentarm, enkel att rengora

« Fotplattor

+ Polerad yta for finare finish

« Enkel utgdende axel tapp i rostfritt

* Notf, Halal el Koshergockand smorjing fins som
tillval

ckvaxel (AIS| 316)
s steel wormgearboxes (AlsI 316)

Main features

FVis available in three different frame sizes 040, 050
and 063.

Secondary hollow shaft sizes 18 and 25 mm
(other sizes are available on request)

Ratio’s up to 1:100

Output torque up to 152 Nm

Power up to 1.5 kW

Filled with USDA H1 foodgrade lubrication
High quality electro polished stainless steel
AlSI 316

Interchangeable with common brands
EC direct motor build

Blue ol seals for food production.

The smooth, round design makes it easy to clean.

No name plates under which bacterial growth and
dirt can occur. The type specification is etched on the
gearbox

Stainless steel AlS| 316 debreather

Options

Output flanges

Easy clean open and closed shaft covers

Easy clean torque arm

Footplates

Mirror polishing

Single sided solid output shafts in stainless steel
Lubrication with Halal, Kosher or nut free certification.

Vikt / Weight

e/ Type ]
Fvoan 37

50 57
Fvos0 89

Yterligare rostfria vaxlar

Drifterna finns aven som rak kugg-, vinkelkugg- samt
|

tappviel.

Hur du kontaktar BEVI
Kontaktuppaitter il olika lander och
kontor uppdateras kontinuerligt pa var
hemsida i bevi se.

How to conctact BEVI

BEVI

Additional stainless steel gears

Gears also exist as helical gear, bevel gear and shaft-
gear.

mounte

Contact detais to different countries and

offices are continually updated on our

website wiww.bevi com.

| Graphic guidelines
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Produktbroschyr

Exempel pa en mer fyllig produktbroschyr pa fler an
fyra sidor.

Product brochure

Example of a richer product brochure at more than
four pages.

OUR ENERGY — YOUR SUCCESS

Produktkatalog
Elmotorer

OUR ENERGY - YOUR SUCCESS

3D Marine duty motor:
3DR I B BhH

IE1, IE2, IE3

Produktkatalog

Startapparater

=
o8

Powiiia

Huvud- och sékerhetsbrytare

D-serien

250 A och upplyler EN 60947-3.
med oiia halpblock pa brytarens sidor

3-polig sskerhetsbrytare

Whz | AC3 ACZIA  Sikerhetsbrytare for
Ac238 ‘rontmontering F
A KwaoOV3-  Arter Typ
5 5 v oK1 00MSRORG
M is mews  D200mSFSORG
&8s 2 e 0300MSESDAG
Wl W s osoomsrsoRG
ws oy s s s ras0G
W 7w e DROUMSFSDRG
Finns sven | 4-poit wirande.
3-polig huwdbrytare
Wz | AC3  ACZIA Huvudbrytare fér
Acz3B frontmontering F
A kWAVI- Ao Typ
= 55 75 s oKiows 0
G s 2 en oloomsEsOss
Wl W w0 osowsssoss
M7 % e DOwSESSDSS
30 M m wese o7owsss0ss

Fions aven  d-poligt tforande.

Brytare kan aven bestallas | nedanstsende utforanden.

i RC

mmmmmmmmmmm Enhaismanteing KZF

-

Dortkopping NOF

Startapparater

Arbetsoryare T
Kapsla 165

Huvud- och sakerhetsbrytare 5




Teknisk dokumentation

Mall for teknisk dokumentation finns i Word-for-
mat. Typsnitt som ska anvandas genomgaende ar
Arial.

For varningstexter i manualen gar det bra att géra
texten réd. Folj mallen i 6vrigt.

Hojden pa det gra textfaltet pa titelsidan anpassas
efter antal textrader som behovs. Mer an tre rader
ar dock inte att rekommentera.

Technical documentation

A template for technical documentation is availa-

ble in Word format. Use the font Arial throughout
the document. (For Asian languages, use a similar
font.)

Warning texts may be high-lighted in red text. For
other text please follow the template.

Adjust the height of the gray text field on the title
page as needed. More than three rows are not
recommended.

uct series

Name of instruction/manual

Additional info

/ l:il: Vi

L
5 A B 15450 403710 Qo cbsn
O
d
-
-
e
il e
— =
g
=
sy St s
il 7
Smeeoiw  awomaw  Tamieerwos
Fax +46 499-200 08 F «s»u%m Fax +45 39 67 56 60
Pio@ovse e rev@ponch
o w—
evrnciovis senaens R
bl
Thmemwe  Sovees W
it et
ekt S -
st e

Heading 1, chapter 1

Body text, body text, body text, body text, body
text body text, body text body text, body text
body text, body text body text, body text body.
text, body text body text, body text body text,
body text body text, body text body text, body.
textbody text, body text.

Heading 2 - sub heading

Body text, body text, body text, body text, body
text body text, body text body fext, body fext
body text, body text body text, body text body
text, body text body text, body text body text,
body text body text, body text body text, body.
text body text body text

Body text, body text, body text, body text, body
fextbody text, body text body text, body text
body text, body text body text, body text body.
fext, body lext body text, body text body text,
body text body text, body text body text, body.
textbody text, body text.

Heading 3 - sub heading

Body text, body text, body text, body text, body
text body text, body text body text, body fext
by, by et by e, by e bndy
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Heading 1, chapter 2

Body text, body text, body text, body text, body.
text body text, body text body text, body text
body text, body text body text, bodytext body
text, body text body text, body text body text,
body text body text, body text body text, body
text body text, body text.

Heading 2 - sub heading

Body text, body text, body text, body text body
text body text body text body text, body text
body text, bocly text body text, body text body
text, body text body text body text body text,
body text body text, body text body text, body
toxt body text, body text

Body text, body text, body text, body text, body.
text body text, body text body text, bodytext
body text, body text body text, body text body
text, body text body text, body text body text,
body text body text, body text body texl, body
text body text, body text

Heading 3 - sub heading
Baxdy tex, by tex, oy tex, body text, bocy

text body text, body text body text, body fext
body text, body text body text, body text body

bﬂdy ext body txt, body toxt body toxt, bocly
text body text, body text

Section to high-light very important
message:

Table heading 1

body text body text, body text bocy text body
toxt body text body text

Column heading __Column heading __Column heading __Column heading
30 [

Tt =
Text 20 0 w0 Tent
Text 22 s » Text
Tox
L
s Varsio: 2008
|

Heading 1 — chapter 1

oot oy e o vyt . ) .

body ent by o, - bocy lex body text, et

body text by e, by ext byt bocy toxt.

Heading 2 -

sub heading

Body text, hodytex\ ooy xt by txt. by textbody text. by textbody txt. by et oy txt.

ody text bady toxt, body tox body text, body foxt.

Body text, bodytex\ Doy oxt, body e, by e body et ody et oy lxt,body Lot byt

body text body text, bod)  body text body text,

body textbody tox, body fext body tox, body fext.

Heading 3 -

Body text, body text, body text, body text,

sub heading

y y text, y text,
body text body tex!, body text body text, body text,

Table heading 1

Toxt
Text
Text
Toxt

30 1 B Text
20 10 0 Toxt
22 3 2 Toxt

Heading 1 — chapter 2

By text. bocy o
body text body te»

o, byt bedy text,

oy o oy et by o by, by okt

‘Section to high-ight very important messages.

Heading 2 -

Body text, body text, body text, body text,

sub heading

body text body tex!, body text body text, body text body texl body tex! body text, body text body text,
body text body text, body text body text, body text.

3 Version: 2009
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Annons utan bild
Exempel pa hur en annons utan bild kan se ut.

Advertisement without image

Example of what an advertisement without images
can look like.

Web address

www.bevi.se

Lorem ipsum

Lorem ipsum dolor sit amet, consectetur adipisicing elit,sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in
culpa qui officia deserunt mollit anim id est laborun

Lorem ipsum dolor sit amet, consectetur adipi lit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,

Tagline

OUR ENERGY - YOUR SUCCESS.

Lorem ipsum

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmo
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore e
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in

culpa qui officia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipisicing elit,sed do eiusmod
tempor idunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.

quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in
culpa qui officia deserunt mollit anim id est laborum.

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur, Excepteur sint occaecat cupidatat non proident, sunt in
culpa qui officia deserunt mollit anim id est laborum.

BEVi

156384 00 | E-post: infoabevise

sgen, | Telefon: 049827100 |

OUR ENERGY - YOUR SUCCESS

Vi soker en maskinoperator

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu

fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in

culpa qui officia deserunt mollit anim id est laborum.

BEVI

igen 1, SE-384 ¢ 100 | E-post:info@bevise
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Annons med bild, liggande

Exempel pa hur en liggande annons med bild kan
se ut.

Advertisement with image

Example of what a horizontal advertisement with
an image can look like.

www.bevi.se

Lorem ipsum dolor el color

Rubrlki |

Lorem ipsum en dolor

T

BEVI

Adress: Bevivagen 1, SE-384 30 Blomstermala | Telefon: 049927100 | E-post: info@bevi.se

BEVI | Graphic guidelines

www.bevi.se

Fi )..,J e
.F f

Vatten kraft‘ ¥

a commodo consequat. Duis aute irure
voluptate.

37



BEVI | Graphic guidelines

Annons med bild, staende
Exempel pa hur liggande annonser med bild kan se ut.

OUR ENERGY - YOUR SUCCESS

B
X

Advertisement with image, portrait A\ oy ~

:Eiﬁzlmple of what horizontal advertisements can look Vi 56 ke r Svetsa re

T,
i

Lorem ipsum dolor sit amet, consectetur
adipisicing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud exer
citation ullamco laboris nisi ut aliquip ex ea
commodo consequat.

www.bevi.fi

BEVI pystyy toimittamaan energlatehokkaat sahkomoottont
vaihteet ja taajuusmuuttajat kaikkiin sovelluksiin ja tarpeisiin.
Nopeat toimitukset kattavasta varastosta.

( \I..v_ﬁ

L u__-f'*.

Adress: Bevivagen 1, SE-384 30 Blomstermala | Telefon: 049927100 | E-post: info@bevise

Taajuusmuuttajat Vaihteet Sahkémoottorit
*0,18-630 kW * Laaja valikoima alumiini- *0,1-10000 kW
* My6s IP66 ja valurautarunkoisia vaihteita * Jopa IE4

* limaiset ohjelmat * 90 kW ja 20 000 Nm asti  Kaikkiin ymparistoihin
* Hiljainen ajo
-— mme W

BEVI
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Digital annons fér webb och
sociala medier

Exempel pa hur en bannerannons for webben eller
bild for sociala medier kan se ut.

Digital ads for web and
social media

Example of what a digial ad/web banner or post for
social media can look like.

Vattenkraftanlaggningar

fér optimal
energiproduktion

OUR EMERGY — YOUR SUCCESS

BEVI | Graphic guidelines

Energieffektiva
drivsystem

Kom och jobba med oss. S6k tjansten som
innesaljare och lageransvarig!
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Affischer

Exempel pa affischer med en standardstorlek pa
100 x 70 cm. Andra storlekar kan ocksa anvandas
om det behdvs.

Affischer kan anvandas sjalva eller som en del av
en serie med tva eller tre affischer placerade néra
varandra.

Affischer av denna storlek ar utformade for att fa
uppmadrksamhet av en forbipasserande fran ett
avstand pa 5-7 meter och ska kunna lasas fran

ett avstand pa 1-2 meter. De ar ocksa avsedda

att fungera som ett sarskiljande designelement

pa platser som kontor eller butiker. For att uppna
detta bor du helst anvanda en storre bild eftersom
produktbilder pa egen hand kommunicerar inte
mycket.

Posters

Example of posters with a standard size of 100 x
70 cm.Other sizes can also be used if required.

Posters can be used as a single poster or as part
of a series of two or three posters placed close to
each other.

Posters of this size are designed to catch the eye
of a passer-by from a distance of 5-7 metres and
to be read from a distance of 1-2 metres. They are
also designed to act as a distinctive design element
in locations such as offices or shops. To achieve
this, you should preferably use one larger image
since product images on their own does not com-
municate very much.

40

OUR ENERGY - YOUR SUCCESS

Kraftelektronik med hog prestanda och
palitlighet fran véra globala partners.

Bl e Y

BEVi

OUR ENERGY - YOUR SUCCESS

BEVI &r specialister pa energieffektiva och
kundanpassade, kompletta drivsystem.

g e Bl

BEVi

OUR ENERGY - YOUR SUCCESS

OUR ENERGY - YOUR SUCCESS

BEVI har marknadens bredaste program av
transmissioner med bésta tilganglighet.

Energieffektiva elmotorer av hog kvalitet, 4 ‘ 1
for alla behov, ar var specialitet. il s

‘ . " BEVi

BEVi

OUR ENERGY - YOUR SUCCESS

OUR ENERGY - YOUR SUCCESS

Konsultation och
prototyptlllverkmng

BEV! har specialkompetens att snabbt utveckla och
ta fram nya konstruktionslosningar och prototyper.

BEVI utfor service pa elektriska maskiner upp
1ill 20 ton, bade hog- och lagspanning.

e at B 8
EEE BEVi

BEVI




Roll-up

Exempel pa hur roll-ups ser ut.

Roll-up

Examples of what roll-ups look like.

Service pa elektriska
maskiner upp till 20 ton,
bade hég- och lagspanning

T R -

‘ g Ao | Energieffektiva elmotorer
*‘ﬁ av hog kvalitet, for alla
behov, ar var specialitet

OUR ENERGY - YOUR SUCCESS

OUR ENERGY - YOUR SUCCESS
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Special for dig 9

£l
BEVI tar fram specialmaskiner och

unika lésningar - helt anpassat for
behoven i ditt eget drivsystem.

OUR ENERGY - YOUR SUCCESS
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Pa arbetsplatsen
In the workplace




Flaggor och skyltar

Exempel pa hur en flagga och skylt kan se ut.

Flags and signs
Example of what a flag and sign can look like.

BEVI | Graphic guidelines
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Arbetsklader

BEVIs arbetsklader ska av praktiska skal vara svarta.
For att anda far in ett gront element ska den grona
logotypen anvandas vid tryck eller broderi. For spe-
ciella sakerhetsklader mot ljusbagar kan undantag
vad det géller plaggens farg goras, beroende pa
vad som finns tillgangligt.

Ska nadgot mer tryckas pa kladerna ska féljande tas
i beaktande:

e Frizonen runt logotypen

e Att logotypen ej ska vridas eller snedstallas

e Att typsnittet Arial ska anvandas

Se tidigare avsnitt kring logotypen, frizon och
typsnitt fér mer information.

Bilderna till vanster visar alternativa placeringar av
logo-trycket.

Work clothes

BEVI's work clothes should preferably be black. In
order to still have a green element, the green logo
should be used. For special safety clothing excep-
tions regarding the clothing color can be made,
depending on what is available.

If anything else should be printed on the clothes,
the following should be taken into account:

e The clear space around the logotype

* Not to rotate the logotype

e Use the font Arial

See previous sections on the logotype, clear space
and and fonts for more information.

The images to the left show alternative placements
of the logotype.

I

Fram / Front Bak / Reverse
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Fordon

BEVI:s fordon ska i forsta hand vara vita till fargen
med gron/vit foliering.

For vissa typer av fordon, som kors mycket i skog
och pa grusvagar, kan av praktiska skal vara ljust
gra/metallic till fargen.

Exakt placering av logotypen och text avgérs av vad
som ar mojligt for respektive bilmodell. Se nagra
exempel har till hoger.

Vehicles

BEVI's vehicles should primarily be in white color
with green/white foil.

For certain types of vehicles, driven in dirt roads
etc, can for practical reasons be light gray metallic
in color.

Exact placement of the logo and text is determined
by what is possible for each car model. See some
examples to the right.

BEVI | Graphic guidelines
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1 1 Massor
Exhibitions




Golv

Ett ljust tragolv eller grd matta gar bra ihop med
fargprofilen i stort. En gra matta ar oftast bra av
kostnadsskal. Samtidigt ar den praktisk eftersom
eventuell smuts syns mindre pa den.

Floor

A light wooden floor or gray carpet goes well with
the overall color profile. A gray carpet is usually
good for cost reasons. At the same time, it is prac-
tical because any dirt is less visible on it.

Vaggar

BEVIS logotyp ska bara val synlig pa véaggarna. Den
placeras i hornen i mattlig utstrackning. | 6vrigt
arbetar vi med vit text mot en grén tonad bakgr-
undsplatta eller stora bilder med text som ar val
synlig pa 5-7 meters hall.

Du ska inte anvanda en kollage av foton eller en
produktbild - en produktbild i sig inte kommunicer-
ar mycket.

Walls

BEVIS logo should only be visible on the walls. It is
placed in the corners to a moderate extent. Besides
this we work with white text on a green toned
background, or large images with text visible on
5-7 meters distance.

You should not use a collage of photos or a prod-
uct image - a product image in itself does not
communicate much.
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Produktdisplay - podier

Vita podier ger bra kontrast som gor att produkter-
na syns val.

Om podiet ar av en bra storlek, dekorera det garna
med en folie-logotyp.

Product display - podiums

White podiums provide good contrast that makes
the products clearly visible.

If the podium is of a good size, please decorate it
with a logotype.
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Takvepa

En takvepa hogt dver montern gor att besokare
enkelt hittar till oss och varumaérket BEVI blir mer
synligt i hallen.

Logo banner

A logo banner high above the exhibition stand
makes it easy for visitors to find us and the BEVI

brand becomes more visible in the exhibition hall.
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Ljus
En tross med ljuskannor skapar en ljus och valkom-
nande monter samt att det ger mojlighet att belysa

produkter och nyheter sa att de syns bra. Enbart
spotlights pa vaggen ger inte ett tillrackligt bra ljus.

Lights

Lighting grids in the ceiling creates a bright and
welcoming stand. It also gives the opportunity to
high-light products so that they are well visible.
Only small spotlights on the wall do not provide
good enough light.

Produktskyltar

Skyltar med information om de de viktigaste
képargumenten och tekniska data ger besokaren
mojlighet att lasa mer sjalv. Det ger aven mojlighet
till fotografering for att komma ihdg nagot efter
massan eller dela i sociala medier. Darfor ska dessa
skyltar inkludera logotypen.

Products signs

Signs with information on the most important
buying arguments and technical data give the
visitor the opportunity to read more on his own.
It also provides the opportunity to take a photo to
remember something after the fair, or to share in
social media. These signs should therefore include
the logo.



Massklader

Vid val av méassklader far hansyn tas till kulturella
skillnader i olika lander och branscher. Pa massor i
Sverige har vi valt att ha pikétréjor och mérka byx-
or. P& andra marknader kanske kostym och skjorta
behdvs.

Det viktigaste ar att samtlig monterpersonal har
likadana klader sa att besdkarna enkelt kan identifi-
era vem de kan tala med.

Samtlig monterpersonal ska dven ha en namnskylt
pa sig. Polar 30 classic clear/steel &r en bra skylt
som det finns en BEVI-mall till.

Exhibition clothing

Differences in different cultures and industries
should be taken into account when selecting what
to wear during an exhibition. At exhibitions in
Sweden, we have chosen to wear short sleeve polo
shirts and dark trousers. In other markets, a suit
and shirt may be needed.

Whatever choice, it is important that all personnel
in the stand have the same clothes, so that visitors
can easily identify who they can talk to.

All stand personnel must also wear a name badge.
Polar 30 classic clear / steel is a good badge for
which there is a BEVI template.

BEVi

Sune Sunesson

Namnskylt / Name badge

BEVI | Graphic guidelines
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Sweden

BEVI AB (Headquarters)

Blomstermala

Tel. +46-499-271 00
Fax +46-499-200 08
info@bevi.se
www.bevi.se

BEVI AB (Regional office)

Umea

Tel. +46 90-70 44 30
Fax +46 90-13 96 60
bevinord@bevi.se
www.bevi.se

Denmark

BEVI A/S
Hedehusene

Tel. +45 39 67 36 05
Fax +45 39 67 56 60
bevi@bevi.dk
www.bevi.dk

Norway

BEVI Norge AS
(013[6)

Tel. +47 23 19 16 50
info@bevi.no
www.bevi.no

Finland

BEVI Finland OY AB
Espoo

Tel. +358 9 2709 1210
Fax +358 9 2709 1219
info@bevi.fi
www.bevi.fi

China

BEVI Electric Shanghai Co., Ltd.

Shanghai

Tel. +86 21 5032 5200
Fax +86 21 5032 5202
sales@bevi.cn
www.bevi.cn

BEVI ar ett registrerat varumarke som tillhér BEVI AB. BEVI is a registered trademark owned by BEVI AB.




